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NOTICE OF CORRECTED DATA ERRORS IN THE  

2005 EARNED INCOME TAX CREDIT CAMPAIGN REPORTS 

August 22, 2005 

 

After release of the overall campaign report and the individual site reports in early July 2005, as we were 
working to prepare the remainder of the reports on the 2005 EITC Campaign, we noted some 
inconsistencies in responses to four of the survey questions administered to tax filers after completion of 
their tax preparation.  Upon investigation and consultation with Metis Associates, the producer of the 
software package for extracting and analyzing the survey data and manager of the data for the national 
campaign, we discovered that Metis Associates mislabeled the data for four of the survey questions.  
Relying on this labeling, Council staff produced the first reports that included inaccurate data for those 
four items.   
 
We have subsequently reviewed all of the data obtained from Metis Associates to verify it is accurate. We 
could detect no other errors.  We also want to stress that none of the tax return data were affected by these 
errors.  The errors involved the tax filer surveys only. 
 
Below we summarize the four survey questions and the reports affected by the error. We have re-analyzed 
the data, corrected the affected tables and text and re-issued the reports.   We sincerely apologize for any 
difficulties inconvenience occurring as a result of the data errors.  We ask those who received copies of 
the initial reports to discard them and download copies of the revised reports or to request copies from 
Urban Strategies Council.  If you have any questions or concerns, please feel free to contact Junious 
Williams, CEO of Urban Strategies Council, (juniousw@urbanstrategies.org or 510.893.2404)  
 
 
The errors were as follows: 

1. Question #3, “Does your family have health insurance?” was populated with response data that 
should have been attributed to question #6, “Did you receive public benefits in 2004?” 

2. Question #4, “How were your taxes prepared last year?” was populated with response data that 
should have been attributed to question #3, “Does your family have health insurance?” 

3. Question #5, “How did you hear about this place?” was populated with response data that should 
have been attributed to question #4, “How were your taxes prepared last year?” 

4. Question #6, “Did you receive public benefits in 2004?” was populated with response data that 
should have been attributed to question #5, “How did you hear about this place?” 

 
The Following reports were affected by these data errors:   

1. Report on the Alameda County Asset Development Partnership 2004 Tax Year Earned Income 
Tax Credit (EITC) Campaign, July 1, 2005 (this report has been reissued with an August 22, 
2005 date). 

 

2. Individual Site Reports (These reports were released only to the Campaign Steering 
Committee and the Site Coordinators and have been reissued and sent directly to them) 
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RESULTS OF THE 2004 TAX YEAR EARNED INCOME TAX CREDIT (EITC) 

CAMPAIGN  

 IN THE LOWER SAN ANTONIO (LSA) 
 

Prepared by: 

Urban Strategies Council 

August 22, 2005 

 

INTRODUCTION 

This report summarizes the results of the three Lower San Antonio (LSA) neighborhood VITA sites in the 
2005 Earned Income Tax Credit (EITC) Campaign (the 2004 tax year) for the Alameda County Asset 
Development Community Partnership. This is one of a series of reports on the 2005 EITC Campaign.1The 
three sites in the LSA include: San Antonio CDC, East Bay Asian Local Development Corporation, and 
Lao Family Community Development.  The Partnership first formed in the fall of 2002 to launch a 
countywide campaign to offer free tax filing assistance to low-income families in order to: 1) increase the 
number of eligible tax filers who receive the Earned Income Tax Credit and the Child Tax Credit; and 2) 
provide asset development opportunities to low-income families.  The 2005 Campaign was the third year 
of the countywide campaign.  
 

This report consists of two main sections.  Section I analyzes data from the 3 LSA sites, and Section II of 
the report analyzes data from tax filers reporting Zip Codes within the LSA.  It is important to note that 
although three VITA sites were located in the LSA, residents of the LSA may have gone to other VITA 
sites for tax preparation. For this reason, Section II of this report analyzes data of tax filers with Zip 
Codes containing the LSA (94601 and 94606). 
 
 

SUMMARY OF FINDINGS 

The LSA sites comprised just three of the total of 21 campaign partner and cooperating sites. Table 2 also 
presents totals for the entire EITC Campaign in Alameda County.  A total of roughly 4,600 federal returns 
were filed, $2.7 million in EITC dollars were captured, and $4.9 million in federal refunds were captured.  
The average federal refund amount was $1,505, which is slightly higher than the LSA average amount.  
Nonetheless, while the three LSA sites represented about 14% of the sites in the campaign, they 
comprised 18% of all federal returns filed, 22% of all EITC dollars captured, and 20% of all federal 
refunds.   

                                                
1 Urban Strategies Council has produced a series of reports on the 2005 EITC Campaign including the following: Report on 
the Alameda County Asset Development Partnership 2004 Tax Year Earned Income Tax Credit (EITC) Campaign, August 22, 
2005; A Report on Sustainability for Earned Income Tax Credit Campaign: Earn It! Keep It! Save It! Bay Area, August 22, 
2005; Report on the Asset Development Working Group of The Alameda County Asset Development Partnership 2004 Tax 
Year Earned Income Tax Credit (EITC) Campaign, August 3, 2005; Report on the VITA Supersites for the Alameda County 
Asset Development Partnership 2004 Tax Year Earned Income Tax Credit (EITC) Campaign, August 15, 2005; Report On the 
Oakland VITA Sites For The Alameda County Asset Development Partnership 2004 Tax Year Earned Income Tax Credit 
(EITC) Campaign, August 22, 2005; Results of the 2004 Tax Year Earned Income Tax Credit (EITC) Campaign in the Lower 
San Antonio (LSA) Neighborhood for Making Connections Oakland.  All reports can be viewed and downloaded from the 
Urban Strategies Council website at www.urbanstrategies.org.  Individual site reports are available through the organizations 
operating the specific site. 
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Making Connections Oakland Indicators and Targets 

Making Connections Oakland (MCO) has established six results they seek to achieve with families in the 
Lower San Antonio neighborhood.  Two of the results (#1: Families have increased earnings and income; 
and #2: Families have increased assets and economic supports) relate to the work of the EITC Campaign. 
MCO has established two indicators to measure progress in achieving these results including the number 
of tax returns prepared by the three sites and the amount of EITC refunds captured for Lower San Antonio 
residents.  Table 1 below presents a summary of the indicators and baseline data for each as well as the 
targets for the 2005 campaign and how MCO performed against their targets.  As reflected there, the LSA 
campaign achieved 91% of its tax returns targets and 89% of its refund targets. However, the closing the 
gap analysis reveals the three sites reached only 66% of the additional families the 2005 targets 
anticipated and only 61% of the additional refund dollars projected for LSA families. It is important to 
keep in mind that the targets reflect annual effort and one of the three sites will remain open year round 
making it highly likely that MCO will achieve its annual targets for 2005. 
 
 

Table 1: MCO Indicators, Targets, Gap Analysis and Achievements for 2005 

INDICATORS AND 

BASELINES 

 2005 TARGET GAP ANALYSIS 2005 ACHIEVEMENTS 

 
INDICATOR #1: TAX 
RETURNS PREPARED 
 
BASELINE DATA:  

In 2004, LSA VITA sites 
completed 644 returns; in 
2003 LSA sites completed 
274 returns 
 

 
BY THE END OF 2010, 
LSA SITES WILL 
COMPLETE 956 MORE 
RETURNS. 
-BY THE END OF 2005, 
LSA sites will complete at 
least 900 returns.  
 

 
- BY THE END OF 2005, 

256 additional LSA 
families will complete 
returns at LSA Vita 
Sites 
 

 
By the end of the Campaign 
season on April 15, 2005, the 
LSA had prepared 814 tax 

returns or 91% of the 2005 

target;  

 

The LSA VITA sites prepared 
returns for 170 additional 
families,  or 66% of its gap 

closing target for 2005 

 
INDICATOR #2: 
AMOUNT OF EITC 
REFUNDS CAPTURED 
 
BASELINE DATA:  

In 2004, LSA Vita sites 
accounted for $482,295 in 
EITC refunds, up from 
$268,820 in 2003 
 

BY THE END OF 2010, 
LSA VITA SITES WILL 
ACCOUNT FOR 
$1,198,400 IN EITC 
REFUNDS 
- BY THE END OF 2005, 
LSA Vita sites will 
account for $674,014 in 
EITC refunds 
 

BY THE END OF 2005, 
families will claim an 
additional $191,719 in 
refunds thru LSA Vita 
Sites 
 

By the end of the Campaign 
season on April 15, 2005, the 
LSA had captured $600,408 or 

89% of the 2005 target  

 

The LSA VITA sites captured an 
additional $118,113 or 62% of 
its gap closing  target for 2005 

 

Analysis of Results by Zip Codes of Tax Filers 

Table 2 shows that fewer returns were prepared for LSA Zip Codes compared to LSA sites. Similarly, 
fewer EITC dollars and Federal Refunds were captured for those listing LSA Zip Codes than for those 
who used LSA VITA sites.  This means that a substantial number of tax filers from outside of the LSA are 
filing taxes at the LSA VITA sites. A variety of reasons may explain the differences between totals for the 
VITA sites in the LSA and totals for those who list LSA Zip Codes including the fact that the Zip Code 
geographies go well beyond the borders of the LSA and that each of the sites has ethnic constituencies 
that they may be attracting to their sites and those who have left the neighborhood may be returning for 
tax preparation due to the familiarity with the providers at the LSA VITA sites.     
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SECTION I: LOWER SAN ANTONIO VITA SITES 

Tax Returns Summary for LSA VITA Sites 

Roughly $1,000,000 in federal tax refunds and $600,000 in EITC dollars were captured at the three LSA 
sites during the 2005 EITC Campaign in Alameda County.  Table 2 summarizes information on the three 
sites in the LSA: San Antonio CDC, East Bay Asian Local Development Corporation, and Lao Family 
Community Development. 
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Table 2: Total Returns, EITC, Refunds, 2005 Campaign for 
LSA VITA Sites   

         

  

Federal 
Returns 
Filed 

EITC 
Dollars 
Captured 

Total Federal 
Refunds 

Average 
Federal 
Refund 

      

LSA Total 814 600,408 980,889 1,203 

San Antonio CDC 352 270,060 460,020 1,307 
Lao Family 308 201,478 332,151 1,078 
EBALDC 154 128,870 188,718 1,225 

      
Campaign Total 4,610 2,716,964 4,914,163 1,505 

 
 

• A total of 814 federal returns were filed at the three LSA sites; 352 were filed at San Antonio 
CDC, 308 at Lao Family, and 154 at EBALDC.  

• Approximately $600,000 in EITC dollars were captured at the three LSA sites: $270,060 was 
captured at San Antonio CDC, $201,478 at Lao Family, and $128,870 at EBALDC. 

• Almost one million dollars ($980,889) in federal refunds were captured at the three sites: 
$460,020 at San Antonio CDC, $332,151 at Lao Family, and $188,718 at EBALDC.   

• The average federal refund amount for the LSA sites was $1,203; the amount ranged from $1,078 
at San Antonio CDC to $1,225 at EBALDC.   
 

Tax Filer Summary 

The following bullet-points highlight findings from the Combined LSA Site Report regarding the tax 
filers. More detailed information can be found on the site report (See attached report).   
 

• 50.9% of tax filers were single filers in 2004, compared to 50.9% in 2003 and 40.4% in 2002. 
• The median number of dependents was 1 for 2004, up from 0 in 2003 and down from 2 in 2002. 
• The median adjusted gross income of filers was $12,268 in 2004, compared to $12,381 in 2003, 

and $12,358 in 2002. 
• Asian/Pacific Islanders comprised the largest share (34.8%) of filers in 2004, followed by Latinos 

(32.2%), and African-Americans (19.2%). 
• 20% of LSA filers in 2004 also filed at the same site in 2003. 30% of LSA filers did not file taxes 

last year. 
• The largest share of LSA filers learned about the campaign through “Family or Friends” (33.8%), 

followed by “Flyer or Poster” (23.6%). 
• 34.2% of LSA filers receive some public benefits and 86.7% have either a checking or savings 

account.  
 

SECTION II: TAX FILERS WITH LSA ZIP CODES  

An LSA Zip Code report was prepared to capture data from filers who report an address in Zip Codes that 
contain the LSA, regardless of which Vita site assisted them in preparation and filing of their  tax returns.    
The data below and in the LSA Zip Code Report represent filers from LSA Zip Codes that filed at any of 
the 21 Campaign sites.  
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Tax Returns Summary for LSA Zip Codes 

Roughly $550,000 in federal tax refunds and $320,000 in EITC dollars were captured for LSA residents 
during the 2005 EITC Campaign in Alameda County.  Table 3 summarizes information for tax filers with 
an LSA zip code, and also provides comparison data from the three LSA VITA sites.  
 

 

Table 3: Total Returns, EITC, Refunds, 2005 Campaign for 
Filers with LSA Zip Codes   

         

  

Federal 
Returns 
Filed 

EITC 
Dollars 
Captured 

Total Federal 
Refunds 

Average 
Federal 
Refund 

      

LSA Zip Codes 496 317,463 548,657 1,106 
LSA Sites 814 600,408 980,889 1,203 
Campaign Total 4,610 2,716,964 4,914,163 1,505 

 
 

• A total of 496 federal returns were filed with LSA Zip Codes out of the 814 returns filed by LSA 
Sites meaning that about 61% of the filers listed an address within the LSA Zip Codes. 

• Approximately $317,000 in EITC dollars were captured by filers with LSA Zip Codes Of the 
$600,000 captured by the LSA sites meaning that 53% of the EITC dollars captured involved 
those listing an LSA Zip code 

• Roughly $548,000 in federal refunds were captured with LSA Zip Codes out of the $981,000 in 
refunds captured by the LSA sites, meaning that 56% of the refunds involved filers listing an LSA 
Zip Code.   

• The average refund for filers with an LSA zip code is slightly less ($1,106) than the average 
refund for filers at the LSA sites ($1,203).  

 

Tax Filer Summary for LSA Zip Codes 

The following bullet-points highlight findings from the LSA Zip Code Report regarding the tax filers.  
More detailed information can be found on the site report. 
 

• 51% of LSA zip code tax filers were single filers in 2004, compared to 50.9% of LSA site filers. 
• The median number of dependents of LSA zip code filers was 1 for 2004 – the same amount (1) 

for LSA site filers.  
• The median adjusted gross income of LSA zip code filers was $12,398 compared to $12,268 for 

LSA site filers.  
• Latinos comprised the largest share (47.5%) of LSA zip code filers in 2004, followed by 

Asian/Pacific Islanders (24.7%), and African-Americans (18.8%).  In contrast, Asian/Pacific 
Islanders comprised the largest share (34.8%) of LSA site filers in 2004, followed by Latinos 
(32.2%), and African-Americans (19.2%). 

• 15.7% of LSA zip code filers in 2004 also filed at the same site in 2003. 37.3% of LSA zip code 
filers did not file taxes last year. 

• The largest share of LSA filers learned about the campaign through “Family or Friends” (30.8%), 
followed by “I came here last year” (26.0%). 

• 31.0% of LSA zip code filers receive some public benefits and 73.2% have either a checking or 
savings account.  
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ATTACHMENTS 

Site Report: Combined Results for the Three Lower San Antonio VITA Sites 

Site Report: Combined Results for Filers with Lower San Antonio Zip Codes 

 


